A Case Study of Travel Apps



Task:

Your Vac “ Leverage UX methods
, Starts H re' and tools to develop a
‘ travel app prototype

Goal:

Familiarize myself with
the UX process behind
app development



Research

Investigate existing
competitors and users

Build

Create a medium fidelity
clickable prototype

=

Plan

Identify key elements and
interactions

Iterate

Design High fidelity
screens



Research




Empathy Mapping ——

View Hotel

Positive Interactions:
» Discounted rooms.
= Interesting amenities.

Pain Points:
= Content overload or too much text
« Missing or lacking details




Competitor Research

View full notes here.

Summary of Observations:

Tester A
L]

L]
Tester B
L]

Tester did not use either app to compare hotels, rates, or
special offers and seemed to be choosing hotels to book at
random

On the first app the tester booked a different room than
what they verbalized they were attempting to book

Noted that research for hotels would have to be done
outside the app because details are unclear/hard to find

Expressed confidence using either app

Did some basic comparison between hotels but could not
remember which rooms had which amenities

Missed add-ons options

Both Testers

Found calendar Ul in both apps to be unsatisfactory
Doesn't need to see the alternative locations

Booked their hotel easier/faster through the second app
Liked being able to see ratings, photos, and descriptions of
the hotels before choosing

Appreciated the images on homepage and search results


https://docs.google.com/document/d/1RM-8mGJR49ojDEltNCgr19Es59SnIYTU_PONXKWN0JE/edit?usp=sharing

Key Takeaways:

The lack of Ratings and
Users preferred . .
. . integrated reviews played a
interfaces with lots . . e .
. comparison tools significant role in
of images and . .
was a major pain what hotel users

descriptions point booked
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USER PROFILES

is bookinga IS booking S
room(s) for aroom for  prioritizes
> red 7
travel travel
isbookinga .
room for is booking prioritizes
family or toattenda  cancellation
or local event policy
‘vacation
is booking is booking prioritizes
to enjoy to enjoy price, deals,
tourist hotel or value for
attractions amenities money
prioritizes
location
AMENITIES AND
INFORMATION
it userslooked  weather and
amenities for 0 compiete other
room types
ke list of relevant
DoL ey available information is
eak amenities appriciated
users wanted
information facts look
apoue llati
diviaie cancellation
activities in =
e policy details
‘COMPARISON
no easy the difterence userswoukd
between appriciate ¢
CB"}DE"SB" kings ity to
Option Was  yyas not. compare rooms
clear easily

available
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USER GOALS
wants to use wans to use
apptobooka  app to search
hotel they have  or compare
already options before
decided on booking
RATINGS AND
REVIEWS
users users
appriciated “"x",’y’e“
trivago accessable
rating ratings/reviews.
ADD-ONS
knowledge users would
R rether see add choosing
ofiatdonsl | e e e
s are ready to straightforward
appriciated pay
OTHER
advertisements mapis akey functions
(loue elementin behind icons
outside location  poying ysers were
‘'search are not >
Useh oF understand ‘sometimes
enticing hotel location unclear
seeing users were users warited
discount not interested san
entices most in creatingan  joiormaiion with
users account hers

users disliked
using arrows
to navigate
calendar

first
interaction is
with search
bar

number of
guestirooms
and dates are
key to initial
fiktering

many users
used “process
of elimination"
le

sty
searching

CALENDAR

users disliked
using seperate
calendars for
arival and

departure dates

IMAGES AND
DETAILS

hotel
description

on its home
page was
important

images need to

more photos
made users
more sure of
their options

SEARCH AND
NAVIGATION

users did not
seem confident
‘when clicking
hotel or room
options

filters are

useful for

narrowing
‘down options

users find the
search results

ittook several
clicksto go
from searching
results to
viewing rooms

couple months out

users input
location
into search
bar

hotle/booking
list is easy to
navigate

oo many
subcategories
appear after
searching for
alocation



Journey -
Mapping

Homepage

« Fillin locatior

« Drop-down provide:
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— Add-Ons Pop-Up

r booking

UseatloFl) sospestions Dates Field Guests Field “Find 3 Hotet”
_ —_— —A — o —_
Filters Pop-Up Results Hotel Quick View Room Details
. « Fitters
* Hotels displayed in
tambnals fnow
Fitters “Apply” or “Remove™ adjusted for filter Chooses Hotel Chooses Room
“View Saved®
igh pice .
* “View Saved- bution !
« Map
* “View Saved- button
Chooses Room “Book Now”
Purchase Preview Card Info Form Purchase
« Description Complete
§ g
“Continue o Booking™ o G reting Pay Now “Continue o Booking™ + Booking number
« Dates (oditable) © Add o calandr ik
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Medium Fidelity

Interact with the prototype
and view comments here.



https://www.figma.com/proto/QLj4sHrQT04k7uBcJzDO7L/Corrie_OBrien_Project16?node-id=125%3A79
https://docs.google.com/file/d/1GPGM7gzjc5GdFVa8DZYEfsoZyIRi72UY/preview




Your Vacation

Starts H

re

FOUR se4 SONs

Sweet Sultry Suite o<

1Bed | 1Bath $145 per night

Local Activities

GOLDEN GATE CHINA'TOWN

Features
= wifi f@al Parking
YOl pinner 22 swiming Pool

READ MORE
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View all the original
/flles behind this
/ project here.


https://www.figma.com/file/QLj4sHrQT04k7uBcJzDO7L/Corrie_OBrien_Project16?node-id=134%3A110

